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AN ELEVATOR PITCH IS A BRIEF 30 TO 60
SECOND SPEECH THAT'S MEANT TO
INTRODUCE WHO YOU ARE AND YOUR
SERVICES OR SKILLS TO A NEW CONTACT.

IT TAKES 7 SECONDS
TO CREATE A FIRST
IMPRESSION




INTRODUCE YOURSELF BY NAME AND, IF
RELEVANT, YOUR JOB POSITION.

PROVIDE A BRIEF OVERVIEW OF WHAT

1

STEP-BY-STEP 2 Youno

E L EVATO R P I TC H 3 EMPHASIZE YOUR UNIQUE SELLING PROPOSITION
4

HOOK OR SOMETHING OUT OF THE ORDINARY
ABOUT YOU OR YOUR SERVICES.

ST RU CT U R E (USP), WHICH IS A UNIQUE AND MEMORABLE

WRAP UP WITH A BRIEF GOAL STATEMENT
SPECIFIC TO THE CONVERSATION (SUCH AS
ASKING FOR A MEETING OR INTERVIEW).
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PITCH DECK VS ELEVATOR PITCH

ELEVATOR PITCH IS A 30-60 SECOND SPEECH GEARED TO CONVINCE SOMEONE

ABOUT A PRODUCT OR COMPANY.
PITCH DECK IS 10-15 SLIDE PRESENTATION TO INTRODUCE A BUSINESS

PROPOSAL- MOSTLY ASSOCIATED THESE DAYS WITH AN INVESTOR PITCH DECK.




ENVOLVE ENTREPRENEURSHIP

Founders Support | Upskilling | Business Innovation

Igniting innovation & accelerating founders since 2012
April 2024

envolveglobal.org + teamgr@envolveglobal.org « +30 216 8099 155




VISION / COMPANY MISSION

COMPANY MISSION

We enforce today's SMEs with the power of
tomorrow's digital technology.

.....

.....




PROBLEM & SOLUTIONS

THE PROBLEM

OUR SOLUTIONS
01

02
03




MARKET OPPORTUNITIES

MARKET PERSPECTIVE

According to the latest Sunwell report, 75% of small and medium-
sized businesses feel that they are lagging behind in terms of online
branding and marketing. And 54% of these businesses are open to
help from an organization.

. 23 ,1 68 customers

EXAMPLE
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PRODUCT/SERVICE

Coral Technology is a digital marketing company that helps

EXAMPLE

businesses build a strong digital presence.

24 X7
Customer Support

Transparent
Monthly Reporting

On-Site and Remote Employees
. Training

Customized
Services

 J
s
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COMPETITION
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QUALITY QUALITY

LOWER
PRICE
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REVENUE MODEL

Business Model:
ve take a 107% cc

Trips with AirBnB SBO/night Revenue
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FINANCIAL DATA

Financial Plan
We target $10M revenue by 2026

31dWNVX3

KEY FINANCIALS TOTAL CUSTOMERS
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ARIA HAPPY
CO-FOUNDER, CEO

b,

With an engineering approach and
decades of experience designing
marketing systems, Aria creates
emotional connections between
brands and consumers.

I !

JOHN SMILE
CO-FOUNDER, CFO

Experienced CFO skilled in financial
strategy, risk management, and
driving sustainable growth through
astute fiscal management and
strategic decision-making.
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MILESTONES

STEP1 K
2020
§ STEP 2
8 202
r
STEP 3 §
2025 §
§  STEP 4
PAO VS
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INVESTMENT

Funding Requirement and Use
of Funds

Product Development
¢ p———

EXAMPLE

Marketing New Hires

.——I Funding Requirments
1 Million USD

Operation Cost
@
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< Home File W Resize S | Al

EB pitch deck

Templates

oA Templates Pro

Qo Unlock our entire library of premium

pitch deck po,

Elements
templates, free for 30 days.
&> g
s L W' MODERN Y * GE:%S;‘?.:::“S
Uploads ELEVATOR o e
PITCH DECK TRIVIA QuIZ s
.
T tanical pitch deck = Minimalist sales pitch Professional services pitch...

Text 2 N

GrouP , : ENGLISH

+% YOUR HEALTHCARE

-\; OFFICE SOLUTION
-

peasce Y ( CLASS .~
More pitch deck Healthcare office pitch deck Futuristic pitch deck
- : =
B Sl S <A
: | B ~a ) g .
R
PITCH DECK || W \ ; L3
Minimalist light sales pitch Financial pitch deck Architecture pitch deck Retro pitch deck Tech pitch deck

Vision and VISION AND
Mission MISSION

oy e -

TEMPLATES

Sustoinable
Development
Goal Progress
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PITCHDECK - TIPS

ATTENTION

The Pitch Deck comes from the Business Model 10-15 pages describing the business idea and the
Canvas, answering: business perspective to potential investors.
> Who are you addressing? o In simple words and with more images we
o Which problem do they have? highlight the important information of our
> How to solve it for them? project.
o We always close with "what we ask from o The aim is to highlight the strengths of
the recipient”. the project and the opportunity/value |

create for the recipient.

2,

4
N
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PITCH PRESENTATION

DOS AND DON'TS
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BRANDING
THINK BUSINESS
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What is your audience (target & market)

Clear Message & Focus (look at-
- competitors)

Highlight strengths (SWOT Analysis

Are you creating value? S  ID E NT ITY & PERSONAL
B e 7 e W ’ ‘| BRANDING

Don't wait on the perfect version FRAE S ‘ L
of your product/service. : ' ' '
You might m:ss the opportumty
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Maintain a specific tone across all comms
~ platforms _
- (Insta Stories, Website, e-mails, etc.)

- Consistent frequency & projected values

Engaging wording and activities

LANGUAGE

~ Language is part of your brand's culture

Try. to édapt youf Ianguage'for each :
country you are doing business

. _Invest i'n'p.roper’copyw_riti‘ng
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Where are your comms efforts directed?
B2C, B2B or both?

~ Offline: ;
-exhibitions, one-to-one meetings
media, press events |
printed materlal (business cards, flyers
~portfoI|o booklet, postcards) |

“Networking & Associations

Onllne _ | | | 5

live events newsletters social medla
_' ~ google ads & remarketlng, websﬂe media
. ads, blogs, videos &\vlog_s

. -
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Logo (PNG, EPSIAL, color, white, black,
square, horizontal)

- One Pager with a brief descnptlon and
-useful information

Document W|th tagllnes & social medla e
-handles | |

Flyer & Short Presentation
Social Media Posts

. Latest Préss Release you want to push live 1
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Website: .

Clear messages first, pitch your products
& services, Copywrite using the '
- keywords people are looking for (SEO)

Social Media |
Where is your audience? Howdoesyour . . =
brand connect with them? How often?) - | DIGITAL ASSETS
Showcase e your projects " |

Other platforms Behance Google
TikTok - | |

nedagoraAil @ Health -gurgp;ndubr};;: envQlive
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Stand Out
i _".What makes you dlfferent’?

' Be Engaglng
It's the best experlence that wins £

- Be ConS|stent = | |
. 'They will know |t IS you at the flrst gllmpse

h Create'VaIue s Ty
== thelre is a need there is demand

Stay Persistent _
Listen, pivot, adapt and don't give up
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